
Heritage Inspired 
south yorkshire’s faith tourism initiative 

How to write a 
publicity leaflet... 



The value of excellent publicity 

 

 

Publicity is key 

- There is no point in spending time, effort and probably money to 

organise open days / events if no-one knows about them 

- Make sure that publicity is a key part of your planning and 

preparation 

 

When publicising your site for visitors, it is important to 

remember that people are entering a special place, a living 

place and a place of prayer. 

 

Thinking about who will visit and why will help you to 

develop appropriate publicity for your site, your groups of 

sites and your events and activities. 

HERITAGE INSPIRED TOP TIP 

If you are going to employ an outside designer it is imperative that 
you give them a detailed brief, so that they can produce something 
that will give you the results you want. 



Publicity brochures 

AIMS 

- what do you want your publicity to achieve 

 

MARKET 

- who is your publicity aimed at 

 

CONTENT 

- what should be included 

- what could be included 

 

DESIGN 

- what should it look like 

- what could it look like 

 

DISTRIBUTION 

- how and where to distribute 





First considerations 

What are you publicising 

What outcomes are you hoping to achieve 

Who are you trying to engage with 

Which groups of people are you trying to attract 

aims 

market 

HERITAGE INSPIRED TOP TIP 

Collect as many examples of publicity brochures as you can. 

Start to identify features you like / dislike and features which will help 

you meet your aims and reach your market. 

BUDGET 



Content activity 



CONTENT 

What is there to see? 

What is there to do? 

Opening times? 

Accessibility? 

Special events / activities? 

If there is a group of sites - why they are a group 

- geography 

- theme 

Single church / group / event 

HERITAGE INSPIRED TOP TIP 

If you can: 

Always include good quality images – a picture can often covey a 

message much more effectively than text. 



text 

Make your text interesting! 

Only include relevant information, that will actually grab 

readers and turn them into visitors 

Bear in mind some of the problems that text can present – 

dyslexia, reading problems (eg: long sight) 

The average reading age in the UK is 13 



DESIGN activity 



DESIGN 

text 

Some fonts look great and suitably ‘heritage’ but are difficult 

to read 

-  only use decorative fonts for titles, make sure most of the text is in a 

clear/easy to read font 

Leave lots of white space around lines / paragraphs 

Use KISS (keep it simple, stupid) 

Consider developing a ‘brand’ style for your publicity 

- use something appropriate as a starting place and develop from there 

Use design to grab attention. 

Heritage 

Heritage 

Heritage 

Heritage 

Heritage 

Heritage 



colours 

Choice of colours is down to personal taste, but there are 

some things that should be taken into account: 

- ensure good contrast between background and text colours 

- use attractive and appropriate colours 

layout 

There are key point that you should bear in mind if you 

want your publicity to be noticed: 

- size matters: most TIC’s / hotels and other places that will carry 

your leaflets have either 1/3 A4 or A5 holders 

- most leaflet holders stack more than one brochure in steps – 

keep your catchy title in the top 1/3 of the page as this will be 

seen first 

photos 

Use photos to show visitors what they can expect, or other 

visitors enjoying themselves 



DISTRIBUTION 

Once your publicity is designed and printed, distribution is 

likely to be your biggest issue 

Free distribution 

One of your most effective distribution tools is your 

congregation / volunteers and visitors 

- ask them to take some of your leaflets to the places they visit (eg: 

doctors / museums / post offices) 

- deliver some leaflets to other local churches / visitor attractions 

and ask them to put them on display for their visitors to pick up 



Professional companies will distribute your leaflets 

through TIC’s / attractions and hotels for a fee 

Local press will deliver to households for a fee 

Mail out copies of publicity to places you think might 

display it 

Paid distribution 



Heritage Inspired 
Contributing to the awareness, knowledge and understanding of South Yorkshire’s rich 

heritage (architectural, cultural and social) both among local people and visitors. 
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